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Our Mission

Our mission at American Family Insurance is to be the most trusted and valued
service-driven insurance company.

Where We Are

American Family Insurance agents offer auto, home, life & annuities, health, business

and farm & ranch insurance. Based in Madison WI, the comp any currently operates in
18 states.

Our Financial Performance (2007 results)

» Assets: $16.0 billion assets under management
« Equity: $5.0 billion

 Revenue: $6.9 billion

» Life Insurance in force: $81.2 billion
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Touds 51 perotescidn bajo un soko recho

Entre cadigo postal

Conozca sobre Cobertura contra gastos
por robo de identidad

armerican Family Insurance ofrece esta
cobertura para reducir el esfuerzo v las
preocupaciones asociadas con el robo de
identidad solamente por $25 al afio.

Conozca mas sobre Cobertura contra gastos por robo de

identidad p

MNoticias |

Seguros de autos Seguros de casas

Seguros para duefios de
casas

Seguros pata inguilines
Segura para condaminios
Seguros de casas moviles
Maz..,

Seguros de autos
Seguro de motacicleras
Sequro de barcos
Sequro de vehiculosde
recreacion parala nieve
Mas..,

Inicio | Ingresar|In English | Empleos | Contactenos | Mapa del sitio

Cobertura contra gastos por robo de
identidad

£Esta pensando en comprar un seguro
para duefios de casas?

Obtenga informacidn de Teen Safe Driver

£Dresea pagar ya?

Cotizaciones de seguros

Cotizacian de sequros de autes
Cotizacian de sequras de casas
Cotizacidn de sequras de vida
Cotizacidn de sequros de zalud
Mas..

American Family envia equipo para catistrofes para ayudar a wictimas de tormado en Towa

Otros tipos de
seguro

Seguros comerciales
Sequros de wlaje
Sequrosda granjas
Anualidades

Maz..

Buscar |

Mi Cuenta

Contraseiia: !

iInscribasel

Usuario: I

i0lvida la contrasefa?

Opcioneas de pago

& Biasicos de reclamaciones

«* Informar reclamacion

Encuentre un agente
cerca de usted
Ofrecemos mas ubicaciones

para un servicio mejor y
mas personalizado.

Conozca mas b

1)

1-800-MYAMFAM (1-800-692-6326)
Identificacion de la compania | Politica de sequiidad y privacidad | Aviso legal
@2007-2008 American Family Insurance, Todaos los derechos reservados,

F VeriSign
Secured
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AGENDA
Why offer a website in multiple languages?
More than a website, a multicultural identity...

What to offer in more than one language?

Translating Content —Support, compliance and legal disclaimers

Account Management Applications and Billing systems

Content and Applications Provided by Third Parties
Planning for future deliverables

Metrics

More than just web

Overview of MotionPoint by Ben Field




Why offer a website in multiple languages?

There are roughly 43.5 million Hispanics in the United States, comprising 15% of the
total population. The largest minority group in the country, the Hispanic population:

- Continues to outpace overall population growth. According to a report by the US
Census Bureau, the Hispanic-American population grew 13 % between June 2000 and
July 2003, four times the rate of overall population g rowth. Continued immigration
from Spanish-speaking nations and a young median age of 25 are key drivers of this
increase.

- Wields significant buying power. Hispanic Americans represent approximately $575
billion worth of spending power. And while average in comes for the group do not

equal those of non-Hispanic Whites, the relative youth o f the Hispanic population
means that incomes — and therefore spending — will increase in the coming years.




Why offer a website in multiple languages?

- Increasingly goes online.  According to Nielsen/NetRatings data from April 2004, 1 2.6
million Hispanics are online, an increase of 43% in less t han a year.3 Companies like
Hertz and Bank of America now see traffic on their Spani sh sites growing at about the
same pace as on their English-language sites.

- Preserves its own cultural identity through languag e. According to a study
conducted by the market research firm Synovate, 42.3% of adult Hispanics in the US
who go online either speak Spanish more than English or only Spanish in the home.
Just 26.8% speak English more than Spanish or only English in the home




Four criteria define the Spanish-preferring market

"l am more comfortable visiting Web sites that
are Spanish-language"*

*
"| get more of the information | need when Respondents to these
using a Spanish-language Web site"* statements answered 4

or5onascaleofl
[disagree completely] to

5 [agree completely].
"l am more likely to trust companies that have

Spanish-language Web sites™*
At least half of time on the Internetis in

Spanish

Base: Hispanic online adults

Source: Hispanic Technographics® Consumer Technology And Marketing Phone Survey, Q1 2007 by Forrester




Internet Access & Usage

Spanish Dominant Online Hispanics have been online an ave rage of 8.6 times in the last
7 days (not including email) and have visited an average of 6.4 unique websites

Spanish Dominant Hispanics Online
Have PC in Household - 80%

Internet Home Access* - 82%
Broadband Access** - 55%

Avg. Time Spent Online in last 7 days - 3.8 Hours

Total Hispanics Online Non Hispanics Online

Have PC in Household - 86% Have PC in Household - 95%

Internet Home Access* - 86% Internet Home Access* - 93%
Broadband Access** - 61% Broadband Access** - 67%

Avg. Time Spent Online last 7 days - 4.7 Hours Avg. Time Spent Online last 7 days - 4.9 Hours

Source: Simmons Spring 2007 Full Year, Population, A18+. *Based on any method of home online access. **Based on Cable Modem/DSL access.
Spanish Dominant based on language spoken in home = Spanish Only or Mostly Spanish but some English.




Seven million Hispanics prefer Spanish online

7.1 million

Spanish-

preferring
online

Hispanics
P Meet at least one of

four criteria

Online at least
monthly

Self-identified as
Hispanic

Source: Hispanic Technographics® Consumer Technology And Marketing Phone Survey, Q1 2007 by Forrester




Spanish-preferring Hispanics are less affluent and less
acculturated than English-preferring Hispanics

Total English- Spanish-
online preferring preferring

Average age 36 37 35
Average income (US$) Ko $59,000 $37,000

At least five people in
household

Children in household 60% 57% 64%
First generation in US 61% 40% YA

Second generation in
the US

Spanish-dominant at
home

Bilingual at home 20% 20% 20%

Base: US Hispanic online adults

29% 22% 36%

22% 32% 12%

47% 22% 70%

Source: Hispanic Technographics® Consumer Technology And Marketing Phone Survey, Q1 2007




Spanish-preferring online Hispanics are more brand-loyal than
English-preferring Hispanics

"When | find a brand | like | stick to it"

"Price is more important to me than brand
names"

"l rely a lot of recommendations from
friends or family when making purchases"

"l would research more products on the
Internet if | could do it in Spanish”

"l would purchase more products on the
Internet if | could do it in Spanish”

Base: Hispanic online adults

Total online
B English-preferring online
O Spanish-preferring online

*Respondents to these statements answered 4 or 5 on a scale of 1
[disagree completely] to 5 [agree completely].
Source: Hispanic Technographics Consumer Technology And Marketing Phone Survey, Q1 2007




Spanish-preferring Hispanics are less likely to conduct finan cial
activities online

“When on the Internet, do you ever do the following financial activities?”

Look up bank account balances

View electronic bills online at a bank or credit
union site

Pay bills at biller's own site, such as the gas,
phone, or credit card company

View electronic bills online at the biller's own si te
Spanish-preferring

Pay bills at a bank or credit union Web site B English-preferring

Make transfers between bank accounts

Pay bills at a portal site such as Yahoo!, AOL, or
MSN Money

Transfer money to friends or relatives living
outside the US* _ _ _
Base: Online Hispanic adults

Source: Hispanic Technographics® Consumer Technology And Marketing Phone Survey, Q1 2007




Spanish-preferring Hispanics research health insurance and
medications online more than English-preferring Hispanics

“When on the Internet, do you ever do the following 2%

Research a
specific medical
condition

Research a
specific drug or
medication

Research health

S — Spanish-preferring

M English-preferring
Base: Online Hispanic adults

Source: Hispanic Technographics® Consumer Technology And Marketing Phone Survey, Q1 2007




More than a website, a multicultural identity...

American Family Insurance

All State

State Farm Links on main site for pages in
Spanish and Traditional Chinese

Dedicated site for Canada,

Progressive




What to offer in more than one language?

As part of your web expansion plan evaluate what you w ant to offer in a non-English
language.

« Home Page

» Content Pages

 State Specific Information

* Online Brochures (PDF)

» Flash based banners

e Instructional Pieces / Tutorials

e Contact Forms

«Self Service Tools and Account Management Applications

*Online Payment Applications




What to offer in more than one language?

Other items to consider...

 Advertising campaigns — Is your new website following you r general market’s
campaign?

*Is the imagery of your new website the same as the gen eral market’s site?

eInteractive offerings such as live chat, click for call and on line help among others




Translating
Content

State Specific
Information

Let the user know if
the information is not
available in their

language of choice

Include language in
legal filings

Have language
oriented legal
disclaimers
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Tods g1 pratsecicn bajs un 5ol nache

=

Seguros

Autos

W Suplementaria

Duefios de condominios

Duefios de casas

maviles/prefabricadas

Enlaces rapidos

% Solicitar cotizacion

& Agentes

& Como comprar
Consejos de

& seguridad en el
hogar

FA verisign
Secured

VERIEY b

Inicio | Ingresar|In English | Empleos | Contactenos | Mapa del sitio  Buscar

Negocio

Granjas y ranchos Viajes

Irmprimir [=] Enviar por email Tamafio del texto:

Informacién para Wisconsin (cambiar ubicacion () RissEltEasshener

Vivir en apartamentos ofrece muchas ventajas, Como inguilino, usted no tiene gue
preocuparse porel mantenimiento, las reparaciones, |los impuestos sobre |a propiedad ni
otras obligaciones que su arrendador administra. Sin embargo, usted sigue siendo
responsable de sus pertenencias.

& fin de proteger estos articulos, American Family Insurance ofrece el seguro para
inquilinos. Brindamos una amplia cobertura v proteccion adicional si lo desea.

Informacion adicional sobre el seguro

arnerican Family Insurance le ofrece folletos de productos para descargar® v leerlos cuando
lo desee,

American Family
Insurance agente

Representante registrado,
American Family

@} Panfleto de informacion en inglés (1,081KB) e
s

Oficina: (608} 837-3000
Centro de aprendizaje Email

Contamos con una herramienta interactiva para ayudarlo a conocer mds sobre nuestros
seguros para inguilinos. iTome el Recorrido por Seguros de casas hoy!

Sitio web
Ubicacidn de la oficina:
G600 % Main St

Consulte nuestros Consejos de seguridad en el hogar para ver una variedad de Sun Prairie, W1 53590-2875

recursos que lo ayudaradn a mantener a salvo tanto a usted comao a su familia alrededor de
la casa, iNo es su agente?

Ingrese otro codigo postal

Bisgueda avanzada

Fara mas informacidn, comuniquese con su agente local de American Family

Insurance, |céd, Postal

Ladobe Acrobat Reader oz necess
Reader; re-la pagin Atencién al

webPROPwi—DDDUSv. 11/07

La pdliza que compre ¥ los servicios corporativos estan disponibles
solamente en inglés,

& Volver arriba

1-800-MYAMFAM {1-B00-692-6326)
Identificacion de la compania | Politica de seguridad v privacidad | Aviso legal
@E2007-2008 American Family Insurance. Todos los derechos reservados.

)
I\i-;,_;'/’
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Online Sale Applications

A!l’ Y Home | Login | En Espafiol | Careers | Contact Us | Site Map  Search

Al your prodection vndsr one racf

Get a Quote

fg

In just a few minutes, get a quote far the product vou choose, >
Please note our American Family Insurance agents will not call without your consent. {m.\

Please select your product to get a quote.

Home/Condo/Renters

American Family
Insurance Agent

Get a Quote - - Get a Quote = Get a Quote . : y
' Q = : Quo = 5 Registered Representative,
american Family
Securities, LLC

Motorcycles & Rec. ¥ehicles Umbrella Business
Office: (608) 837-8000

i
? 9 o Email
t ‘} o : el [ Wehsite
1 F i Office Location:
IR 3 600 W Main St
& A i Sun Prairie, WI 53590-2875

Get a Quote Get a Quote Get a Quote \‘\

Mot your agent?
Farm & Ranch | Enter another ZIF Code

lener 21p code | [EE

Health Travel

Advanced Search

Get a Quote 24 = Get a Quote

1-800-MYAMFAM {1-800-692-6326)

e Um{s,ﬂ"'. tompany Identification | Prvacy and Security Policy | Legal Notice \ Y 'l
Secured @2007-2008 Arnerican Farmily Insurance. All Rights Reserved. o
Web Feedback

VERIET b




Online Sale Applications

Inicio | Ingresar|In English | Empleos | Contictenos | Mapa del sitio  Buscar

AMERICAN FAMILY
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Tods su proceccicn bajo un solo recho

: : S 5 Russell Fassbender
En solo minutos; obtenga cotizaciones para el producto gue elija;

Recuerde: American Family Insurance no llama sin su consentirmiento.,

Seleccione su producto para obtener una cotizacidn.

Casas/Condominios/Inguilinos Motacicletas y vehiculos de
recreacion

Agente de American
. ¥ 3 Tl L Family Insurance

Obtenga una = Obtenga una Obtenga una

cotizacion cotizacian cotizacion Oficina: (608) 537-8000
Correo Electronico
Sitio Web
Localizacidn:
600 W Main St
Sun Prairie, WI 53590-2875

Cobertura suplementaria Megocios

: a 84 1 = i : éMo es su agente?
Obtenga una ‘& Obtengauna \ : Obtenga una Entre otro codigo postal
cotizacion cotizacion cotizacion

'(lZé.tl:I.igOlF;ostai.

Granjas ¥ ranchPs Bisqueda avanzada

Obtenga una
cotizacion

A
= ]

= 1-800-MYAMFAM (1-800-692-6326) |".'
Py verisign Identificacidn de la compafiia | Politica de seguridad y privacidad | Aviso legal '-\;_ : !
Secured E2007-2008 American Family Insurance, Todas los derechos reservadas: _'___F/

VERIET b Comentarios




Online Applications

When offering online applications, you must conside r the following:

* |s the agent who is going to follow-up proficient in the language the
form was completed in?

e Can a call center or service staff support non-Eng lish speaking
customers with questions?

* How can we support agents promoted on the website w ith non-
English speaking walk-in customers?




Online Account Management & Billing

i —
W Inicio| Ingresar| In English | Empleos | Contactenos | Mapa del sitic  Buscar |

Tords ar praceccide ba

Mi cuenta

Tamafio del texto:

ea sus pdlizas, cotizaciones guardadas, pague sus facturas y verifiqgue el estado de
sus reclamaciones -- itodo en un mismo lugar!

- s o - . Tl
&¢Qué tipos de polizas pueden verse y pagarse en linea? 2|

iMo se ha inscrito? iInscribase how!

ST
' 1 Si HA USADD Mi cuenta recientemente para ver informacion de su paliza {(a partir del 21 de

marzo de 2008 o luego) o si paga su factura por medio de Mi cuenta, ingrese como siempre. 5i NO
LD HA HECHO, debe configurar una nuewva cuenta. Disculpe la molestia. Por favor iInscribase hoy!

* indica la informacidn requerida
Usuario:* &0ivido el ID de usuario? ||

Contrasefia:* &0lvidd la contrasefia? |2]

. 1-800-MYAMFAM (1-800-692-6326)
P\ verisign Identificacién de la compaiia | Politica de seguiidad y privacidad | Aviso legal
Secured @E2007-2008 Arnetican Family Insurance, Todaos los derechos reservadas,

VERIFY Comentarios en Web

» Can your customer service representatives support users with lost
username/passwords?

» Can you automate all registration and support processes to limit the amount of phone
calls?




Online Account Management & Billing

When offering online billing in non-English language s, you should also consider the
following:

AMERICAN FAMILY
| iNSuURANCE |

Tods 5 proceccidn bajo un salp techo

Tamano del texto:

» Send the confirmation
email also in the language of

Pague rdpidamente su factura actual usando su cuenta corriente o cuenta de ahorros personal, MasterCard o Yisa, En este

[} If paperless bl”lng |S mormento, Pague ahora estd disponible sdlo para palizas de autos, de casas v suplementarias, [7]
. H : 3 Para proteger su privacidad, no se retendrd la informacién de su tarjeta bancaria o tarjeta de débitosorédito, Cada vez
avallab|e1 IS thIS aISO In the que efectde un pago, deber:é wolver a ingresar esta informacion,

Ianguage Of ChOICe’) Mota para clientes de Facturacion en linea: Si elige utilizar Pague ahora, no podrd ver su pago cuando ingrese a

Facturacion en linea. Sdlo los pagos realizados con Facturacian en linea se muestran en la pagina de Resumen de pagos,

* indica la informacion requerida

Namero de cuenta de facturacion:* ihddinde se encuentra este ndmero? 2]

¢ IS your Securlty Certlflcate Cadigo postal:™ iQué codigo postal debe usar? [Z]
also in effect for non-English
versions of the application?

. 1-800-MYAMFAM (1-80D-692-6326) =
P variSign Identificacidn de la compaiiia | Politica de sequridad ¥ privacidad | Aviso legal ll !/
Secured S2007-2008 Arerican Farnily Insurance, Todes los derechos reservados. \\.____/

VERIFT k Comentarios =n Web




Content and Applications Provided by Third Parties

Working with third party providers can:
 Enhance the content available to users

* Increase external references to your website, therefor e improving site ranking on
search engines

 Add functionality to your website with minimal main tenance

Many vendors offer products such as calculators, fi nancial planning applications,
claim management tools and others in multiple langu ages. When working with
external content:

What education level is the tool or content written for ?

Could it support your sites look/feel? CSS, HTML, FLASH , etc.

How fast can updates be made if the language is not corr ect?




Content and Applications Provided by Third Parties

#-h_

AMERICAN FAMILY
[ INSURANGE |

Teulst su procsociin bajo un soks neche

Tamaio del texto:

Somunigusse Cantro de

La funcion de bldsgqueda de abajo loayuda a localizar un taller de cristales, Mo se comunigue con el taller de cristales laz 24 haras Reclamaciones
. . . . . . . Con nuestio-a - £ i LLASE
directamente, Después de localizar untaller, debe comunicarse con el Centro de reclamaciones de American Family G e s e

para enviar su reclarmacian. i-800-374-1111

Cddigo postal: {23590 éra tiene un taller de cristales en mente? Ingrese debajo la
informacion del taller de cristales,

Encontrar

1 g H

talleres dentro 20, millas Mombre del taller de

de: cristales:
Ciudad:
Estado: '_Seleccinnar W

Copyright @ 2007 Belron US™ Todes los derechos reservados, Témiinos adicionales | Informacion corporativa | Criditos




Content and Applications Provided by Third Parties

If the content is not available in the language of choice, let them know!

This website is only available in English.

La clave es tener conciencia en todo momento
Consulte nuestros ducativo sobre robo de identidad? para obtener recursos relacionad on robo de identidad,
ndo : de amenazas ac 75 jos de seguridad.

Este sitio web s std disponible en inglés

it nsu agente local de American Family Insurance para obtener mds informacidn sobre su Cobertura de
o de identidad,

tan disponibles

. 1-800-MYAMFAM (1-800-692-6326)
VeriBign I iffi mipafia | Politica d |
Secured ao etican Farmily Insuran

.

VERIFE K




Planning for future deliverables

« Make multilingual offerings part of your business p latform. Not
only websites, but all materials aimed at customers

« Determine if all website features will be available In all areas. Use
Geo location (IP Address) to tailor content and app lications for
users. You could also limit offerings based on the support
available in a particular location.

e Automate as much as possible. This will enable your website to
grow into other languages as needed.

o Justify enhancements by using data from web trackin g tools
such as Omniture Site Catalyst or Google Analytics




: Pages Report
Metrics Reporting Date

Search; Mone
Graph: Percentages

We bS Ite An alytl CS Mumbet of entries regquested; 500

Showwing: Page Views & Yisits
Correlation Fiter: Mone

Graph

sp:Homepage I_
sp.Claims: Defaun |h

=

s Biling: Default P

sr-Duote: Detault |h
ap: Billng FACE:Onli lu'

% 0.03% 0.05% 0.08% 0. 1%

Pages

i Page Viaws Wisits

Limagih Cennerpnad Dy Sl alasys! el Hepor AccededEine o (BT AR ug Iff XN
Details

Page i
Page s Wizitz

1. sp Homepage 2020 2413% 1,196 0.12%
2. zp: Claims: Default 571 B82% 147 0.01%
A = Billing: Default 382 456% 251 0.02%
4, spGuote: Detautt 3T 427% 204 0.02%
a. sp:Billing: F A= Online Billing 238 2.86% 174 0.02%
G, spnzurance: Default 222 265% 142 0.01%
F spClaims:Repart a Claim 185 2M% 64 0.01%
g, spCompany: Careers: Default 183 219% oE 0.01%
9. spcCustomer; Detfautt 159 1.90% 115 0.01%
10 spcCompany: Sbout Us: Credit-based 135 1 49% 102 0.01%

Inzurance




Spanish Dominant Online Hispanics are More Tech Savvy
than Online Non-Hispanics

Non Total _ _
Hispanics Hispanics Spanish Dominant
Online Online Hispanics Online

Based on any agree:

* I'm the 1 st of my friends to have new electronic equipment 12% 18% 19%
 Pay anything for electronic products | want 10% 18% 24%
* Friends ask my advice when buying electronic equipm ent 19% 29% 31%
* Like to learn about computer tech/web 61% 63% 69%
* | like the idea of digital TV 51% 57% 62%
* | try to keep up with developments in technology 47% 53% 57%

* Love to buy new gadgets and appliances 30% 38% 39%

Source: Simmons Spring 2007 Full Year, Population, A18+.
Spanish Dominant based on language spoken in home = Spanish Only or Mostly Spanish but some English.
Based on attitudes on technology — any agree.




Spanish-preferring Hispanics seek out entertainment and
social networks online

“When on the Internet, do you ever do the following

Send or receive photos via emalil
Research products for purchase

Use IM

Listen to Internet radio or Streaming audio I 3400 40%
Watch Internet video or Streaming video T 35(%8%

Download music such as on iTunes T 34%38%

Use social networking sites, such as MySpace or Lin kedIn _25390/8/0

Download video such as iTunes or Movielink e 5304 28%

Read blogs e 16%

Participate in discussion boards, forums, or chat r ooms [ 170%0%

Publish your own Web pages s 12%16% Spanish-preferring
10%

Enter competitions or sweepstakes s 705 B English-preferring

Publish or maintain a blog s 7%10%

Base: Online Hispanic adults

Source: Hispanic Technographics® Consumer Technology And Marketing Phone Survey, Q1 2007




Spanish Dominant Online Hispanics are Leaders in the “Di gital
Revolution”

» Spanish Dominant Online Hispanics are more likely to ha ve MP3 players and
PDA'’s than Online Non-Hispanics. They are as likely to o wn an Ipod and they
download just as much music!

Non Total
Hispanics Hispanics Spanish Dominant
Online Online Hispanics Online

» Have a portable MP3/Digital Media Player 26% 37% 38%
» Have an iPod 14% 18% 14%

» Average # of music downloads last 12 months 12 14 12
* Have a PDA 12% 13% 13%
» Have DVR 24% 23% 21%

Source: Simmons Spring 2007 Full Year, Population, A18+.
Spanish Dominant based on language spoken in home = Spanish Only or Mostly Spanish but some English.




Cell Phone Usage

Spanish Dominant Online Hispanics spend more on their cel | phone bills than
Online Non-Hispanics — an average of $82 on their last bi Il versus $76.

Spanish Dominant Hispanics Online

Have a cell phone - 78%
Have additional services on cell phone* - 71%

Spent $100 or more on last cell phone bill - 23%

Total Hispanics Online Non Hispanics Online

Have a cell phone - 82% Have a cell phone - 85%
Have additional services on cell phone* - 76% Have additional services on cell phone* - 73%

Spent $100 or more on last cell phone bill - 29% Spent $100 or more on last cell phone bill - 24%

Source: Simmons Spring 2007 Full Year, Population, A18+. *Additional cell phone services include Blue tooth, call blocking/forwarding, camera/camcorder
phone, downloadable ringtones, games, MP3 player, text messaging, 3-way calling, nationwide coverage, walkie-talkie/push to talk, and other.
Spanish Dominant based on language spoken in home = Spanish Only or Mostly Spanish but some English.




Ben Field

Vice-President, Sales

MotionPoint




\Website translation evolution

Legacy Approach

World-Class Translations /

Static & Dynamic

Cost Effective

Easy to Maintain
Rapid Turnaround
Little/No IT Investment
Rapid Deployment

Technology Independent

Localize / Customize /




\Website translation evolution

World-Class Translations
Static & Dynamic
Cost Effective
Easy to Maintain

Rapid Turnaround
Little/No IT Investment
Rapid Deployment

Technology Independent

Localize / Customize

Legacy Approach
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Machine Translation
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\Website translation evolution

World-Class Translations
Static & Dynamic
Cost Effective
Easy to Maintain

Rapid Turnaround
Little/No IT Investment
Rapid Deployment

Technology Independent

Localize / Customize

Legacy Approach

v

Machine Translation

NONKNS

motionpeint
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Translation (25%)

> HTML translation .

> |mage translation ; 3 e
> Flash translation l f(-.




> Flash translation

Technology (75%)

> |nteractive & secure applications
> Embedded technology (ajax, json, etc.)
> Flash enablement

> On-site search

> Navigation

> Metadata

> Dynamic & 3" party content

> Repetitive content

> Alignment issues

> Analytics

> Localization / customization

 Ongoing Changes & Updates




Client Web Server Public User
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Questions?

Jose A. Rivera
American Family Insurance
jrivera@amfam.com
608.242.4100 x32767

Ben Field
MotionPoint Corporation

bfield@motionpoint.com
054.421-0890 x251




